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The Social Semantic Web
The Social Web (including services such as MySpace, Flickr, last.fm, and WordPress) has
captured the attention of millions of users as well as billions of dollars in investment and
acquisition. Social websites, evolving around the connections between people and their objects
of interest, are encountering boundaries in the areas of information integration, dissemination,
reuse, portability, searchability, automation and demanding tasks like querying. The Semantic
Web is an ideal platform for interlinking and performing operations on diverse person- and
object-related data available from the Social Web, and has produced a variety of approaches to
overcome the boundaries being experienced in Social Web application areas. After a short
overview of both the Social Web and the Semantic Web, Breslin et al. describe some popular
social media and social networking applications, list their strengths and limitations, and
describe some applications of Semantic Web technology to address their current shortcomings
by enhancing them with semantics. Across these social websites, they demonstrate a twofold
approach for interconnecting the islands that are social websites with semantic technologies,
and for powering semantic applications with rich community-created content. They conclude
with observations on how the application of Semantic Web technologies to the Social Web is
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leading towards the "Social Semantic Web" (sometimes also called "Web 3.0"), forming a
network of interlinked and semantically-rich content and knowledge. The book is intended for
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