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Includes an extensive and unique variety of questions and exercises for
students of Principles of Microeconomics
Features multiple-choice questions, calculation exercises and open case
studies
Open case studies will help readers apply the theories discussed in the
textbook to real-world problems
This is the companion workbook for the textbook Principles of Microeconomics. Each chapter
features a wide variety of exercises, ranging from basic multiple-choice questions to
challenging mathematical problems and case study scenarios. The textbook pursues an
integrative approach to modern microeconomics by critically reflecting on the main findings of
1st ed. 2018, IX, 242 p. 90 illus.

economics from a philosophical standpoint and comparing them to approaches found in the
social sciences. It adopts an institutional perspective to analyze the potential and limitations of
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different market types, and highlights implications for the design of the legal system and
business practices throughout. In addition to traditional rational-choice models, important
findings from behavioral economics and psychology are also presented.
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