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This book illustrates the role of researchers’ emotions in understanding and
making sense of the phenomena they study during ethnographic fieldwork
It provides sixteen case studies on the relationship between methodology,
intersubjectivity, and emotion in qualitative and ethnographic research
It highlights ethnographic fieldwork as a kaleidoscope of methods
This book illustrates the role of researchers’ affects and emotions in understanding and
making sense of the phenomena they study during ethnographic fieldwork. Whatever methods
ethnographers apply during field research, however close they get to their informants and no
matter how involved or detached they feel, fieldwork pushes them to constantly negotiate and
reflect their subjectivities and positionalities in relation to the persons, communities, spaces and
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phenomena they study. The book highlights the idea that ethnographic fieldwork is based on
the attempt of communication, mutual understanding, and perspective-taking on behalf of and
together with those studied. With regard to the institutionally silenced, yet informally
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emphasized necessity of ethnographers’ emotional immersion into the local worlds they
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research (defined as “emic perspective,” “narrating through the eyes of the Other,” “seeing the
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world from the informants’ point of view,” etc.), this book pursues the disentanglement of affect-
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between methodology, intersubjectivity, and emotion in qualitative and ethnographic research,
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and care, illness and dying, failing and attuning, and emotion regimes in fieldwork and

related disciplinary conventions by means of transparent, vivid and systematic case studies and
their methodological discussion. The book provides nineteen case studies on the relationship
and includes six section introductions to the pivotal issues of role conflict, reciprocity, intimacy
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ethnography.
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