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The Impact of ICT on Work
Identifies and analyzes phenomena related to the changing nature of work
arising from the use of ICT
Elaborates on several concepts emerging from present and future use of ICT
at work and beyond
Enables readers to identify research opportunities concerning individual
‘future work’ processes and systems
Offers a valuable resource for academics in the area of information systems,
as well as for business practitioners and human resources managers
This edited volume presents current perspectives on the innovative use of Information and
Communication Technologies (ICT) as an integral part of the changing nature of work. The
individual chapters address a number of key concepts such as telecommuting, alternative work
arrangements, job crafting, gamification and new work skills, supplemented by a range of
examples and supporting case studies. The Impact of ICT on Work offers a valuable resource
for business practitioners and academics in the areas of information systems, as well as for
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human resources managers. The book will also be useful in advanced graduate classes dealing
with the social and business impacts of information and communication technologies.
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