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The Future of Museums
Explores the future role of museums for art and society
Addresses the challenges museums face in the digital age where technologies
are rapidly changing how artists work and how museums cater to attendees
Contributions by academics as well as curators and directors of major
museums and art institutions
This book exploresat the macro, meso and micro levels and in terms of qualitative as well as
quantitative studiesthe current and future role of museums for art and society. Given the
dynamic developments in art and society, museums need to change in order to remain (and in
some ways, regain) relevance. This relevance is in the sense of a power to influence.
Additionally museums have challenges that arise in the production of art through the use of
permanent and rapidly changing technologies. This book examines how museums deal with
the increasing importance of performance art and social interactive art, artistic disciplines which
refuse to use classical or digital artistic media in their artistic processes. The book also
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observes how museums are adapting in the digital age. It addresses such questions as, “How
to keep museums in contact with recipients of art in a world in which the patterns of
communication and perception have changed dramatically,” and also “Can the art museum, as
a real place, be a counterpart in a virtualized and digitalized society or will museums need to
virtualize and even globalize themselves virtually?” Chapters also cover topics such as the
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merits of digital technologies in museums and how visitors perceive these changes and
innovations. When you go back to the etymological origin, the Mouseion of Alexandria, it was a
place where – supported by the knowledge stored there – art and science were developed: a
place of interdisciplinary research and networking, as you would call it today. The word from
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the Ancient Hellenic language for museum () means the “house of the muses”: where the arts
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and sciences find their berth and cradle.

£ 129,99 | CHF 177,00 | 149,99 € |
164,99 € (A) | 160,49 € (D)

Order online at springer.com/booksellers

Available

Discount group
Science (SC)

Product category
Contributed volume

Series

Springer Nature Customer Service Center GmbH
Customer Service
Tiergartenstrasse 15-17
69121 Heidelberg
Germany
T: +49 (0)6221 345-4301
row-booksellers@springernature.com

Arts, Research, Innovation and Society

Other renditions
Softcover
ISBN 978-3-030-06754-0

Prices and other details are subject to change without notice. All errors and omissions excepted. Americas: Tax will
be added where applicable. Canadian residents please add PST, QST or GST. Please add $5.00 for shipping one
book and $ 1.00 for each additional book. Outside the US and Canada add $ 10.00 for first book, $5.00 for each
additional book. If an order cannot be fulfilled within 90 days, payment will be refunded upon request. Prices are
payable in US currency or its equivalent.
ISBN 978-3-319-93954-4 / BIC: KJMV6 / SPRINGER NATURE: SC518000

Part of

