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Designing with Video
Focusing the user-centred design process
Only book to cover the whole user-centred design process using digital video
Digital video for user-centred co-design is an emerging field of design, gaining increasing
interest in both industry and academia. It merges the traditions of design ethnography,
participatory design, interaction analysis, scenario-based design, and usability studies into an
integrated approach, which values the designer’s capacity to study and change the world
creatively. “Designing with Video: Focusing the User-Centred Design Process” covers the whole
user-centred design project. The book illustrates in detail how digital video can be utilised
throughout a design process, from the early user studies, through making sense of the video
content and envisioning the future with video scenarios, to provoking change with video
artefacts. A must-read for those wishing to create more value through insightful design, the
text builds upon a wealth of real, first-hand case studies both in academic and industrial
contexts, and is complemented by video excerpts. Teachers, students and professionals in
design will all benefit from this approach for developing new ways of enhancing their design
2007, XII, 244 p. With DVD.

processes.

Printed book
Softcover

139,99 € | £119.99 | $169.99
[1]
149,79 € (D) | 153,99 € (A) | CHF
165,50

eBook
117,69 € | £95.50 | $129.00
[2]
117,69 € (D) | 117,69 € (A) | CHF
132,00
Available from your library or
springer.com/shop

MyCopy

[3]

Printed eBook for just
€ | $ 24.99
springer.com/mycopy

Book with DVD
139,99 € | £122.39 | $169.99
149,79 € (D) | 153,99 € (A) | CHF
165,50

Order online at springer.com / or for the Americas call (toll free) 1-800-SPRINGER /
or email us at: customerservice@springernature.com. / For outside the Americas call +49 (0) 6221-345-4301 /
or email us at: customerservice@springernature.com.
The first € price and the £ and $ price are net prices, subject to local VAT. Prices indicated with [1] include VAT for
books; the €(D) includes 7% for Germany, the €(A) includes 10% for Austria. Prices indicated with [2] include VAT for
electronic products; 19% for Germany, 20% for Austria. All prices exclusive of carriage charges. Prices and other
details are subject to change without notice. All errors and omissions excepted. [3] No discount for MyCopy.

Part of

