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Redesigning Organizations
Concepts for the Connected Society
Addresses the digital transformation in the context of business, government
and society
Offers valuable insights on the role of trust and new public policy concepts in
digital networks
Includes case studies on the most recent approaches and projects
Addresses the most important questions of being human in the hybrid age
This book offers readers a deeper understanding of the Cyberspace, of how institutions and
industries are reinventing themselves, helping them excel in the transition to a fully digitally
connected global economy. Though technology plays a key part in this regard, societal
acceptance is the most important underlying condition, as it poses pressing challenges that cut
across companies, developers, governments and workers. The book explores the challenges
and opportunities involved, current and potential future concepts, critical reflections and best
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practices. It addresses connected societies, new opportunities for governments, the role of trust
in digital networks, and future education networks. In turn, a number of representative case
studies demonstrate the current state of development in practice.
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