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The International Association for Media and Communications Research (IAMCR) has been,
for over 50 years, a focal point and unique platform for academic debate and discussion
on a variety of topics and issues generated by its many thematic Sections and Working
groups (see http://iamcr.org/). This series specifically links to the intellectual capital of the
IAMCR and offers more systematic and comprehensive opportunities for the publication
of key research and debates. It provides a forum for collective knowledge production and
exchange through trans-disciplinary contributions. In the current phase of globalizing
processes and increasing interactions, the series provides a space to rethink those very
categories of space and place, time and geography through which communication studies
has evolved, thus contributing to identifying and refining concepts, theories and methods
with which to explore the diverse realities of communication in a changing world. Its
central aim is to provide a platform for knowledge exchange from different geo-cultural
contexts. Books in the series contribute diverse and plural perspectives on communication
developments including from outside the Anglo-speaking world which is much needed
in today's globalized world in order to make sense of the complexities and intercultural
challenges communication studies are facing.

Recently published:
L. Ballarini (Ed.)

The Independence of the News Media
Francophone Research on Media, Economics and Politics
A. Athique, V. Parthasarathi (Eds.)

Platform Capitalism in India
S. Jeppesen, P. Sartoretto (Eds.)

Media Activist Research Ethics
Global Approaches to Negotiating Power in Social Justice Research

Printed eBook for just
▶ € | $ 24.99
▶ springer.com/mycopy

Submission information at the series homepage and springer.com/authors
Order online at springer.com ▶ or for the Americas call (toll free) 1-800-SPRINGER ▶ or email us at:
customerservice@springer.com. ▶ For outside the Americas call +49 (0) 6221-345-4301 ▶ or email us at:
customerservice@springer.com.

