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In recent years the discussion about the relationship between business and society
has made immense progress. This has in turn led to a broad academic and practical
discussion on innovative management concepts, such as Corporate Social Responsibility,
Corporate Governance and Sustainability Management. This series offers a comprehensive
overview of the latest theoretical and empirical research and provides sound concepts
for sustainable business strategies. In order to do so, it gathers together the experience
an in-depth contemplations of leading thinkers in the fields of management theory
and the social sciences. It makes highly innovative management approaches accessible
to academics from various disciplines, business leaders and interested students alike.
Furthermore it brings together different perspectives from all over the world and thus
contributes to the interdisciplinary and intercultural discussion on the role of business
in society. The underlying intention of this series is to contribute to the world's most
challenging problems by developing new management concepts that create value
for both: business and society. It has been developed to suppose those managers and
researchers who are willing to contribute to creating sustainable business approaches for
our common future.
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